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Key Issues Addressed: 

 How should vehicle OEMs add value to 
their infotainment design in next-
generation systems? 

 What are the system revenues and unit 
volumes on next-generation infotainment 
systems? 

 What are the changing roles and 
expectations of the consumer on next- 
generation infotainment architectures?  

Applicable To:

 EMS / OEMs / ODMs / Software 
Developers 

- Planning 

- Procurement 

- Engineering 

 OEMs / EMS / ODMs / Component 
Suppliers 

- Marketing  

 

This report focuses on the emerging trends in infotainment design and looks at the changing 
requirements and new responsibilities for the supply chain.  

With the launch of next-generation infotainment architectures, the important questions facing 
the supply chain are:  

 Does the total available market for Tier 1 suppliers and semi suppliers grow, shrink or 
stay the same?  

 Is the same size (revenue) cake simply being cut into smaller slices?  

This report will look at the roles of the vehicle OEMs, as well as the Tier 1 suppliers and 
infotainment semiconductor manufacturers; to identify how much these changes will effect the 
future supply chain in a highly competitive industry that is still struggling with high-costs and 
significant oversupply into the market due to the economic downturn in 2008 and 2009. 

Forecast  

Frequency, Time Period  

 3-year historical data  

 7-year annual forecasts  

 

Measures 

 Revenue 

 Units 
 

Regions, Markets  

 Americas 

 EMEA 

 China 

 Japan 

 Rest of Asia Pacific  

 

Applications/Products Covered 

 OEM and Aftermarket Infotainment 
design 

 Infotainment Semiconductors 

 Infotainment Systems 

 Navigation 

 Telematics 

 Connectivity 

 Audio and Video media support 

 

Technologies Covered 

 Silicon: ASIC/ASSP/MCUs, DRAM, 
Flash, Power, Optical, Sensor, etc.) 

 Systems: Headunit, Navigation, 
Telematics, Connectivity, Digital 
Terrestrial and Satellite Radio 

Navigation/Multimedia Application Logic – OEM Detail
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